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In this index, material is listed by author, 
title, and subject. each entry referring to the 
month and page number. Broad subject headings 
are used; this 1s not a completely detailed subject 
index. 

As a guide to the inclusiveness or nature of 
the material indexed, the titles of major articles 
are printed in ¢falic type and short items are 
indicated by an (s 

Dun’s Review deals woth trends, tendencies. 
developments, and legislation which are signih 
cant in their effect on the policies ot businesses. 
It serves chiet executives who must consider the 
long-time influences of such forces. In each num- 
ber are articles by authorities in their helds or re 
sulting trom research activities lhere are also 
secvnuons or department: several ol which report 
and also SUTTIMNAT IAS busine ss 

Individual lines of business are not 


The months of August-December 1952 are cove! 


“ecdiex tor that period 
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2202 TANUARY-Jkl 
indexed for the report on “14 Important Ran 
an annual compilation, Wholesaling and Reta 
ing” and “14 Important Ratios tor 36 Manuta 
turing Lines.” 

Statistical series compiled t 
as business failures, building nk « 
ings, new business incorporations, price indexe oe BD aoe 
and regional trade information are subject index: 
and can be located in rae \ 2 
Regions,” “The Trend of Busi | *% 
pass Points ot Busines 
Statistica! series COMp! t 
reported in greater detail in Dun’s S 
Review, og Church Street, New York &, N 
This index is compiled by The Bu | 
ot Dun & BrapsTREET, INc., where more 
information ma be tound g 
cumulative card-index hil 
ed in the Dun’'s REvirEv M 
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